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Branding —

It’s Not Just For Cows!

Face it. The market is
flooded with competitors.

How do you get noticed in
this flood? Time and
consistency help. But
being interesting and
memorable get visibility
much quicker.

True story: A client was
disappointed with the
response they got from a
mailer. We spruced it up
with a fun, funny visual
and headline, sent it to
the same list, and - voila!
- response rates shot up.
This single project set the
personality of the whole
brand.

There’s a lot of buzz
about branding these
days, but what IS a brand,
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you ask? It's the sum
of all the associations
your prospects and
customers have about
your product or
company. lIs it touchy-
feely? Yes. Is it hard to
control? Yes.

Why should you care?
Because establishing a
strong brand identity
can be a shortcut into
the hearts and minds of
prospective buyers.
Being distinctive,
recognizable, and
memorable separates
you from the
competition. And that
can shorten the sales
cycle down the road.
Sounds good, huh?

Think about YOUR
company. What
personality or image do
you want to present to
customers and
prospects? Should it be
warm, friendly, and
down-to-earth?
Polished,
knowledgeable, and
sophisticated?

Does your company’s
current logo and

! literature design reflect
8 the image you want to

present? Is your
company's personality

| presented consistently
f in all forms of

communication?
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Overwhelmed? Let me
simplify. There are four
key steps in brand
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integrity of your brand.
Promotion - build
awareness of and
preference for your
brand.

Brand management is an
ongoing process, not a
destination. So there’s
good news and bad
news. Bad news: the
work is never done. Good
news: if you do the
positioning and planning
up front, protection and
promotion programs
come more naturally. A
consultant can help you
establish and promote
your brand.

Need help developing an
attention-getting brand
identity? Call in a
professional. Call me,
Claire Cunningham, at
763-546-0479 or 612-
709-6845. (E-mail is
claire@claircomm.com)
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